NEoFOCU

www.neofocus.co.kr

FOCUS OF INNOVATION ¢z’ CREATIVE DESIGN COMPANY
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Design i1s the work that makes
Invisible information visible.
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We start with clear communication

A good product starts with communication. The product satisfying every demand
of the client accurately comes from good communication. NEOFOCUS is doing
its best to find the best way to make communications between advertisers

and consumers fluent. We study, understand and analyze through sufficient
communications for problem solving; these activities build the foundation for
positioning strategies and with establishing brand essence, we extract the
perfect concept. Key concepts developed through such processes establish a

clear communication line between consumers and advertisers.
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Z2 &S 2 EfZle| 710t EAIEE BHY=l AelL|Ct We take the lead with attractive trends

= A good product reflects the needs and trends of the target accurately.
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Creating leading trends is the philosophy NEOFOCUS pursues.
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L} YR HA | Asto| R8tEl LR[OI A2 EBIEE OHSD{ AfjAl| 22| LH2| T Y&Lich we place our best efforts to overcome dull designs and take the lead in building

new trends. Products built to possess undying style without losing its brand
identity can fulfill more than the client’s objectives.

Designs combining philosophies of both NEOFOCUS and advertisers create a

new trend in the market and spread across the world.
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We express with striking creativeness.

Projects are performed on the foundation of NEOFOCUS's unique experiences
and know-how accumulated through various planning and designing in
advertisement, editing, Cl, Bl, brand consulting, and promotion. The unique and
differentiated design delivering the client’'s message clearly to its targets is

the forte of NEOFOCUS. A new form of brand message is born through

the combination of intriguing ideas and concept matching visuals.

Products developed through systematic work processes and careful

considerations clearly enhance brand value.
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Design inspires innovation and
Innovation adds strength to a brand.
A brand establishes customer loyalty
and customer loyalty brings profit.

If one seeks for long, sustainable profit,

start with the right design.
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Our Business

_ brochure
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catalog

leaflet Business

poster Promotion Campaign

package

Magazine

In house
magazine = news
letter
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REWARD RESULTS

Vision
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NEOFOE

for the encounter with the one we can grow together step by step.

alts every day...

for the encounter with the one who becomes our family, partner and client.
In such waiting, the'dearest dream of NEOFOCUS lies beneath.

NEOFOCUS waits every day...
For the growth which will allow us to reach outto the bigger stage.
The design company seeking through clear communications, leading the

future with attractive trends and improving brand value with striking creativity.
NEOFOCUS.

Come meet NEOFOCUS.
NEOFOCUS is waiting for you.
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www.neofocus.co.kr | blog.naver.com/adarrong
Tel. 02-539-7420

Fax. 02-3144-0134



